This article critically interrogates how colorblind racial ideology and the disadvantage thesis, a common explanation for immigrant entrepreneurship, rhetorically inform one another. I interview 81 representatives of Korean banks and seven US federal government institutions to determine how they explain the concentration of Korean immigrants in USA-based entrepreneurship. Consistent with the sociological literature, I find that respondents cite disadvantage as the main reason for Korean immigrants' over-representation in small business ownership. Also consistent with the literature are respondents' emphases on Koreans' group-level characteristics as mediating factors against disadvantage. I analyze how three dimensions of colorblind racial ideology are embedded in respondents' discourse; these three dimensions include the minimization of the role of racial ideologies and major institutions in shaping socioeconomic patterns, the promotion of cultural racism, and the incorporation of Asian Americans into a universal immigrant paradigm.
Introduction
This article critically interrogates how colorblind racial ideology and the disadvantage thesis, a common explanation for immigrant entrepreneurship, rhetorically inform one another. I interview 81 representatives of financial institutions and seven US federal government institutions to determine how they explain the concentration of Korean immigrants in USA-based entrepreneurship. Consistent with the sociological literature, I find that respondents cite disadvantage as the main reason for Korean immigrants' over-representation in small business ownership (Cho 1993; Kim and Kim 1999; Kitano and Daniels 1995; Min and Kolodny 1999; Park 1997 Park , 1999 Umemoto 1994; Yoon 1995) .
Also consistent with the literature, respondents argue that Korean immigrants have the ethnic resources and cultural orientation necessary to address their disadvantages (Jo 1992; Kim and Kim 1999; H.C. Lee 1999; Min 1984; Park 1995 Park /1996 Umemoto 1994; Yoon 1997) . As I show, respondents' focus on Koreans' group-level characteristics as mediating factors against disadvantage promotes the image of Korean immigrant selfsufficiency. Thus, the disadvantage approach is rhetorically related to colorblind racial ideology, which gives more attention to group dynamics rather than structural factors in shaping socioeconomic stratification among racial and ethnic groups. Before describing the dimensions of colorblind racism that are emphasized in this study, I will briefly review the disadvantage thesis as it is applied to Korean immigrants and discuss the major limitations with this approach.
Disadvantage Theory
Korean immigrants have remained one of the most concentrated minority groups in small business since the 1980s (Light and Bonacich 1988; Yoon 1997) . Despite making up less than 0.4 percent of the overall US population, more than 20 percent own a business. As the latest economic census data shows, there are 135,571 Korean-owned businesses with sales and receipts of nearly $46 million (Office of Advocacy 2007: 32; Reeves and Bennett 2004: 1) . That Koreans, despite being non-white and predominantly foreignborn, have been able to achieve relative socioeconomic success vis-a-vis small business ownership has motivated social scientists to identify the causes of this phenomenon. Cultural approaches, which posit that some ethnic groups are culturally predisposed toward entrepreneurship, have been popular explanations (Light 1984; Portes and Rumbaut 1996; Sanders and Nee 1996; Steinberg 2001 ). However, they have been discounted by theorists for being tautological and unable to account for racial differences in business ownership (Steinberg 2001) .
As an attempt to move away from cultural theories, the disadvantage thesis emphasizes situational characteristics of ethnic groups that inform their business participation (Portes and Rumbaut 1996) . The approach posits that non-whites and/or immigrants who have difficulty accessing the primary labor market because of discrimination, nativism, lack of English proficiency, or unfamiliarity with US institutions must seek other routes to social mobility besides professional employment. Small business ownership is therefore a 'reaction' to disadvantages in the primary labor market (Light 1984; Portes and Rumbaut 1996) .
Disadvantage in the labor market is cited frequently by researchers as the primary explanation for Koreans' concentration in small business (Cho 1993; Kim and Kim 1999; Kitano and Daniels 1995; Min and Kolodny 1999; Park 1997 Park , 1999 Umemoto 1994; Yoon 1995) . Related, Koreans are depicted as additionally disadvantaged when it comes to accessing capital, business information, and social networks from US financial and government institutions (Chang 1999; Kim and Kim 1999) . To account for how Koreans are able to finance their businesses, scholars have proposed that they are able to utilize a variety of capital and other resources that are purportedly internal to the ethnic group. These include class resources such as formal education, business experience, and financial capital as well as co-ethnic social capital including rotating credit associations and special deals and private financing plans between business people (Kim and Hurh 1985; Lee 2001; Light and Bonacich 1988; Light et al. 1990; Min 1984; Min and Jaret 1984; Park 1997; Raijman and Tienda 2003) . Koreans' sharing of these resources is taken as indicative of their ethnic orientation. That is, along with being considered disciplined and hard-working, Koreans are perceived as 'collectivist' and family-oriented (Jo 1992; Kim and Kim 1999; H.C. Lee 1999; Min 1984; Park 1995 Park /1996 Umemoto 1994; Yoon 1997) .
Research Problem
Overall, the disadvantage thesis does little to explain why all disadvantaged groups are not similarly concentrated in small business (Light 1984; Portes and Rumbaut 1996) , except to suggest that they have different group characteristics and cultural orientations from which they may draw to mediate their disadvantages. We are to conclude, then, that Korean immigrants simply have the 'right' cultural characteristics and ethnic resources that help them overcome temporary barriers. As an approach, disadvantage theory is an example of what Bonilla-Silva (2003a) terms the 'new racism', which is characterized by, but not limited to covert racial discourse and practices, avoidance of racial terms, and invisibility of how institutions reproduce racial inequality. Also known as colorblind racism, this variant of racism 'defines racism as overt, individual acts of prejudice that can be countered through education and antidiscrimination law; and suggests that America is moving inexorably toward the promised land of race-blindness' (Kim 2000: 18) .
There are three dimensions of colorblind racism embedded in the disadvantage thesis that are considered in this study. The first is that the thesis does not adequately address how both racial ideologies and major institutions inform socioeconomic stratification (Bonilla-Silva 2003a , 2003b Kim 2000; Prashad 2000) . Relevant to my interest in Korean immigrant entrepreneurship, the disadvantage thesis ignores how banks or government agencies are actively involved in small business development. Specific to this article, the disadvantage approach neglects how institutional actors may, in their assessment of different ethnic and racial groups' business patterns, ascribe group characteristics informed by and promoting hegemonic ideologies about race, culture, immigrants, and entrepreneurialism. A second dimension of colorblind racial ideology is cultural racism. Reminiscent of social Darwinism, certain groups are depicted as having the cultural capacity to adapt to a competitive and temporarily hostile environment (Bonilla-Silva 2003a , 2003b Steinberg 2001) . A third and related dimension is that cultural racism works to incorporate '"safe minorities" to signify the nonracialism of the polity' (BonillaSilva 2003a: 272) . In the case of Asian Americans, they are promoted as 'model minorities', who, unlike other racial minority groups, are able to draw from their cultural orientation to overcome barriers and succeed (Kim 2000; Prashad 2000; Steinberg 2001) .
To address how the disadvantage thesis and colorblind racial ideology rhetorically inform one another, I examine how institutional actors draw from and reproduce the latter in their discussions of Korean immigrant disadvantage. I consider how disadvantage as an explanation for Koreans' concentration in small business ownership is coupled with an emphasis on group-level characteristics as mediating factors that ultimately facilitate relative economic assimilation. Part of a larger research project that finds that Korean American banks and US government institutions are actively involved in the development of Korean immigrant entrepreneurship in the USA (Nopper 2008b) , this study explores the racial ideologies among representatives of both institutions. Drawing from BonillaSilva's (2001: 63) definition of racial ideology, which is a racially based framework 'used by actors to explain and justify … the racial status quo', I show that bankers and government representatives in Los Angeles and New York explain the concentration of Korean immigrants in small business ownership as a combination of disadvantages and cultural orientation.
Before I describe my methodology and data, I want to be explicit that I am not attempting to explain what causes Korean small business ownership. As such, I am not able -nor am I trying to here -to discount the disadvantage thesis as an explanation of Koreans' concentration in entrepreneurship. Rather, my purpose is to critically engage and 'unpack' the disadvantage thesis, which has been the dominant discourse regarding immigrant entrepreneurship, Asian business ownership, and Korean small business ownership in the sociological literature (Cho 1993; Kim and Kim 1999; Kitano and Daniels 1995; Min and Kolodny 1999; Park 1997 Park , 1999 Portes and Rumbaut 1996; Umemoto 1994; Yoon 1995) . Additionally, I want to draw attention to how a set of institutional actors who have received scant attention in the scholarship on Korean immigrant entrepreneurship help to reproduce this dominant discourse. Overall, this article contributes to our understanding of how institutional actors perceive Asian Americans in terms of culture, group orientation, and entrepreneurialism. Relatedly, my study provides insight into how representatives of financial and government institutions involved in the processes of lending and business promotion among all racial and ethnic groups employ colorblind explanations for Asian American economic patterns.
Methods and Data
Between 2004 and 2006, I conducted semi-structured interviews with 81 representatives from Korean American banks and US government institutions or organizations based in Los Angeles and New York. Korean American banks include those chartered in the USA and in South Korea. Out of the 14 national Korean American banks that were identified, respondents from 11 of them are included in the sample. Interviews were conducted with 28 subjects representing a range of bank departments including managers, commercial and business lenders, international trade officers, credit analysts, SBA lenders, and Community Reinvestment Act (CRA) and compliance officers. There are seven different US government agencies and institutions represented in this study. They include government agencies and organizations as well as their resource partners. The latter are primarily responsible for providing, on behalf of its sponsoring agency, direct services such as business information and workshops, assistance with creating business proposals, and help identifying and applying for sources of capital. The seven government institutions included in this study are: 
Findings
Consistent with previous research (Cho 1993; Kim and Kim 1999; Kitano and Daniels 1995; Min and Kolodny 1999; Park 1997 Park , 1999 Umemoto 1994; Yoon 1995) most respondents claimed that the immigrant status and related factors such as language abilities and difficulty accessing jobs explained Korean immigrant business concentration. For example, an administrator with SCORE in New York commented, 'When people do come and don't speak another language other than their native, there's the tendency to be with those with whom they're comfortable … as far as opportunities to getting jobs, can only be in those environments where they speak the language…' Despite the sociological focus on the college education and pre-migrant professional experiences of Korean immigrant entrepreneurs (Min 1988; Min and Song 1998) , some respondents did not necessarily view them as helpful factors for making a successful transition in the USA. Rather, the devaluation of degrees or previous work experiences was listed as a major factor for entering small business. This point was made by a long-time and well known Korean businessman who was central to the creation of the first Korean-language SCORE branch in Queens. He explained, 'It's very hard to get a job. I keep saying that language problem first and the culture and the education that we have. The education background is different over here than there.' His point was echoed by an individual working with the Los Angeles MBDC. According to her, Koreans 'cannot transfer their education here in the USA, their expertise and license, whatever they have'. The reported devaluation of Korean immigrants' education and expertise, according to this respondent, means that they 'really need to start all over fresh over here. And because of the language barriers it's hard to find a regular job. And that's why a lot of people start with a small business.' Or as a business advisor at a Queens SBDC concluded, 'They may be doctors, they may have masters' degrees, but within the choices for employment, they would not be able to get the most compensation for their services. So a lot of Koreans choose to go through entrepreneurship and take that route in order to fulfill their dreams.' And an SBA loan officer from New York remarked: 'A lot of Koreans, they come here and even back there their job was a teacher or government employee or office job. When they come here they are not familiar with this country in terms of job and they don't speak the language.'
Overall, it was suggested by many respondents that Korean immigrants had no other options than to enter small business. A lender in the SBA department at a bank implied that small business is the obvious choice when employment options are limited. As she pointed out, 'There aren't that many opportunities in the white collar industry for immigrants from Korea, so businesses are very logical.' Relating to her Asian ethnic (non-Korean) background, a businesswoman affiliated with an SBDC in Queens explained, 'People like my parents came here, didn't speak English, didn't read or write, didn't have no choice in the matter … There were no other options for survival. And I think that you will find that that is true in the Korean community as well.' A business advisor at the same SBDC remarked, 'I don't think they have any other choices.' A Korean businessman working with the SCORE chapter in Queens claimed that it was easier to open a business than to try to get a job with limited language skills or lack of transferable education. And a vice president of a bank branch located in Flushing, Queens claimed that Koreans go into small business because they have a 'lack of better choices' and that small business is 'what they do best'.
Also noticeable but not surprising was that Korean respondents, whether working for banks or US government institutions, tended to be the most descriptive when it came to detailing the difficulties Koreans experience. Nevertheless, most respondents, regardless of ethnicity or race, shared a similar perspective that Koreans go into small business because of disadvantage. Revealed in the statement that small business is 'what they do best', Koreans' gravitation to small business was considered a natural reaction of Koreans rather than simply one of many possibilities of where people may end up when their employment opportunities are limited. The inevitability of Koreans ending up in small business, even if in reaction to disadvantages they face, was a conclusion embedded in most responses. For example, a business advisor at an SBDC affiliate based in Los Angeles's Koreatown described the 'natural progression' of Korean immigrant entrepreneurship:
Now if you have the language capabilities, you have the education background, you can go and find yourself a job that can provide steady sources of income. But if you lack any of that, you really have no choice but to go for it for yourself. And that's sort of been the pattern that you see with Korean and other Asian I guess immigrants is that you come here, immigrate, you find yourself a little family or household to start in, find a business that can provide you with income, and then you buy a home. You know. Koreans seem to have a very, very high rate of self-employment, even amongst all the Asian groups and it's probably because of the whole American dream myth ... It's always been you come here, you buy a store, and then, you know, you make your home, you make your families.
This passage suggests that for some, owning a business is a modification of the 'American dream'. Whereas owning a small business may be viewed by some as a measurement of assimilation and socioeconomic success, some of my respondents viewed it as a stepping stone to what one described as a 'better life'. My findings suggest that small business ownership is perceived as part of the trial or struggle that Korean immigrants face as they adjust to a new country and its opportunities. Yet, small business has become so available an option to Korean immigrants that their participation is naturalized to the point that it is depicted as an inherent aspect of the Korean immigrant trajectory.
The possibility became more apparent as many Korean respondents mistook my question, 'Why do Koreans go into small business in such high numbers?' -as asking why do Koreans open small businesses as opposed to big businesses. A vice president of a bank in New York replied, 'Because our immigration history is not that long. Money-wise, they don't really have big money to go into big business.' A credit analyst at a different bank made a similar comment, 'So, the Korean people, they immigrate here from Korea, so they don't have any kind of the huge capital to start a big business so they just start it from small and it becomes big business.' And an SBA loan officer stated that Korean immigrants have to start small as opposed to second generation Koreans who may have more options: 'That's where everybody starts, you know, they start small then try to be, get bigger I guess. 'Cause mostly, um, there are second generations too, but mostly are first generation Korean immigrants so they can't start big, you know?' What these responses suggest is an assumption that Koreans will automatically go into small business. Some responses indicated that the main preoccupation of Korean immigrants is not whether they will become entrepreneurs but rather what size their businesses will be.
Respondents' consideration of disadvantage did not include a discussion of whether racism or anti-Asian bias may play a role in shaping Korean immigrants' labor market experiences. In other words, respondents talked about the limitations that Koreans, as immigrants, 'brought' to the USA and conversely gave little attention to the organization of US society and how racism informs it. This emphasis on group characteristics is an example of colorblind racism, which ignores the role of major institutions in shaping patterns of socioeconomic stratification. Respondents attributed limited job prospects for Koreans to their immigrant status, thereby suggesting that acculturation is the basis for employment opportunities.
Revealed in the responses is a hegemonic narrative about Korean immigrants that is found in the sociological literature as well as among my interview subjects. That groups from seemingly different sides of the fence -those in the position to grant access to capital and resources and those who are requesting them -share a common narrative about Korean immigrants' concentration in small business indicates how hegemonic the disadvantage thesis is. As the next section shows, respondents also shared similar conclusions with those made in the social science literature regarding Korean immigrants' reported self-sufficiency. As an explanation for Korean immigrant small business ownership, the disadvantage thesis was generally coupled with dimensions of colorblind racism that cited cultural orientation and ethnic resources as the primary mitigating factors.
Colorblind Racism
In the New York Times Magazine article attributed with popularizing the term 'model minority', sociologist William Petersen (1966: 81) argued about Japanese Americans: 'By any criterion of good citizenship that we choose, the Japanese Americans are better than any other group in our society … They have established this remarkable record, moreover, by their own almost totally unaided effort. Every attempt to hamper their progress resulted only in enhancing their determination to succeed.' In other words, Japanese Americans are able to, unaided, mitigate discrimination. To an extent, Petersen is suggesting that the disadvantages Japanese Americans experienced actually facilitated their 'success' because it motivated them to work harder. Although Petersen was specifically addressing Japanese Americans, his commentary about self-sufficient model minorities has been applied to all Asian American ethnic groups (Espiritu 2006; Kim 2000; Prashad 2000; Steinberg 2001 ).
Echoes of this sentiment were repeated throughout my interviews. Many of the same respondents who emphasized the disadvantages experienced by Korean immigrants saw immigrant entrepreneurship as both a 'natural reaction' to limited employment opportunities as well as indicative of Koreans' disposition and behavioral capacity to overcome barriers. The idea that Korean immigrants and Asian Americans have the 'right' disposition for entrepreneurship was commonly mentioned among respondents. Some attributed this disposition to immigrants in general. To many, this outlook was part of what they identified as the 'immigrant mentality', which intimates that those who leave countries are more self-reliant than those who, for whatever reason, stay. Korean immigrants were described as immigrating with a purpose. Overall, respondents tended to identify Korean immigrants' orientation as something particular to immigrants, Asians, and Koreans. As such, Korean immigrants were treated as simultaneously ethnic in terms of being Korean but were also collapsed into a broader, universal framework of the 'immigrant analogy', which 'posits a common dynamic in the American experience through which lower-class and ethnically diverse outsiders become incorporated into the national consensus' (Blauner 1972: 10) .
For example, a business advisor at the Queens SBDC who works closely with the Korean community remarked, 'Koreans, uh, come to America with a vision, a dream, that they can do better than where they came from.' An SBDC director claimed, 'They come here with the attitude of coming to America to succeed. You've got to be willing to take risks if you want to open your own business. People who leave there to come here, even if they know someone, are taking a risk.' An SBA loan officer at a bank stated, 'I think they come here for a purpose. I think they come here to have a better life that they do not.' A director of an SBDC in Los Angeles remarked that Korean immigrants are those who are most willing to 'pack up' their family on a plane and not be 'lazy' and stay in Korea because they have the 'chutzpah' to come over. However, he was quick to point out that his theory may not account for other groups like the Chinese, with whom his SBDC also worked.
Relatedly, many respondents emphasized Koreans' desire to succeed. According to this perspective, groups are better represented in small business because of their sheer will. As explained to me by an AAPI White House Commission member, this desire to succeed is particular to Asians:
It's because, you know, do they have a fear, yes they do have a fear, but their overall goal and a desire, that burning desire to succeed. It's something you can't, you can't quantify that factor, a person's desire, and persistency, um, and their willingness to, to work hard and apply themself, those are, those are the things that you can't measure. And that's the hard thing for I think many Westerners to understand in the Asian experience.
References to both work ethic and the 'American dream' were peppered throughout discussions of Korean immigrants' desire for success. An SBA lender at a bank explained that Koreans are so well represented in small business 'because they want to be president, actually I believe … Why they want here is because they want to make something, make dream, like president, that kind of thing. That's why they want to make small business.' A White House commissioner remarked, 'I think, Asians, first of all, come here with the mindset that this is the land of opportunity and if you work hard enough you can make it.' Another commissioner echoed this sentiment:
that they're accustomed to working so hard, from, in the countries that they're originally from. They're coming to the United States -working hard is the least of their concerns. Because they know they can do that. Gaining access and information and getting the opportunity to apply themselves is the main, is the main concern. So, when people get here and when they find an opportunity -and it could be the smallest of opportunities, okay, um, people wonder how can Asian Americans go to some of the urban environments that they find and open up a business and just seem to thrive.
The depiction of Koreans' willingness to work unimaginably hard and sacrifice for the future despite the obstacles was repeated throughout my interviews. Most respondents never explicitly mentioned other racial groups when making their assessments but nevertheless alluded to them. For example, one commissioner, when asked why Korean immigrants gravitate towards small business, claimed that Asian Americans have it worse than other non-white groups -who he never named. According to this commissioner, it was Asians' work ethic that helped them negotiate the disadvantages they had compared to other racial groups who were presumed to have easier access to education and jobs:
We are more disciplined and work ethic helps and we don't have -the other minorities, they go to school here and they get a job, but many times for Asians it is hard for them to go into a job situation because of the language barrier. So if you want to make it and you want to be rich you have to do something like starting up a business, doesn't need a lot of educational skills, where the hard work and discipline matters more.
Although this respondent would be hard pressed to find a racial minority group with more formal educational credentials than Asian Americans, his comments reveal a belief in work ethic and discipline as the chief facilitators of small business ownership. Despite, presumably, having less formal education than other racial minority groups, Asians are, because of their discipline, able to overcome their disadvantages. His claim that Asian Americans are simply more disciplined than other groups relies on not only popular ideological images of Asian Americans as model minorities but also neglects available sociological data regarding educational attainment and employment among non-whites in which Asian Americans clearly lead (Reeves and Bennett 2004) . Nevertheless, this respondent's image of Asian Americans as disadvantaged leads him to conclude that Asians are forced to look elsewhere for resources, namely within themselves as intimated by his emphasis on discipline and hard work. More insidious is his assertion that Asians must work harder than other racial minority groups who, purportedly, have it 'easier'.
Another related theme that emerged was the image of Koreans possessing the 'entrepreneurial spirit'. According to a director of an SBDC in Los Angeles, the entrepreneurial spirit is 'the risk taking, it's the knowledge of knowing that they can do something different, better, that will have a market ... Sometimes it's the self-employment, it's being a self-starter, moving on with something and creating it from scratch and bringing it into fruition and calling it your own.' These stated dimensions of the entrepreneurial spirit were viewed as characteristics that Korean immigrant entrepreneurs possess both as an ethnic group and by virtue of being immigrants. For example, a director of an SBDC said of immigrants, 'Their mindset is already "entrepreneurish", for lack of a better word.' When asked why Koreans go into small business in such high numbers, a business advisor at the Los Angeles MBDC claimed that she could not speculate. But then she concluded that, among other things such as a history of entrepreneurialism and networks, 'there's an entrepreneurial spirit' among Koreans. Another individual associated with the same MBDC office expressed difficulty with discussing why Koreans go into small business in such high numbers but ultimately cited cultural orientation. Indeed, he seemed more preoccupied with whether he had enough empirical 'evidence' to support his conclusion: 'I think they honestly have that entrepreneurial inclination … I wouldn't be able to start with why.' When asked what he meant by 'entrepreneurial inclination', he said:
Well, the inclination to want to work for themselves. The uh, what's the word -the preference, almost to take risks and wanting to do it on their own and not have to fall into a corporate structure, what have you. I just, for whatever reason they have that inclination. Not everybody has it. It's a mindset, an entrepreneurial mindset. Not having to rely on a paycheck every two weeks. Being able to get up in the morning and what you reap is what you sow, kind of thing. That's an entrepreneurial mindset. And Koreans in general seem to have a lot more of that than most other cultures -and I don't know why. I haven't visited Korea and I, that there are maybe insights that you can unlock by actually visiting Korea and maybe part of their culture. But I just haven't been able to get close enough.
Whereas this respondent did not feel that he was able to make his conclusion without more 'scientific evidence', the following respondent felt that he 'knew' Korean people enough to make cultural conclusions about their business success. Affiliated for many years with the SBA in New York, the respondent was actively involved in developing the first Korean-language SCORE branch in the country. A veteran of the business world, he detailed what he perceived as the Korean entrepreneurial spirit:
Historically I knew about the Korean people and the Asian people, I had been an executive who had traveled internationally and I always was very impressed with Asian people. I never was in Korea but I dealt with Asians for 30 years and I know, in fact, I hired an Asian woman at [the company] who has done very well career-wise with the company. I went back one day and I saw her and another girl I hired and we all embraced and then we chatted. See, I was always impressed with Asian philosophy of working hard and very industrious and wanting to succeed and wanting to educate their children. It was similar to the background that I came from. I am Jewish and my father worked in the factory and my mother would always say to me honey, I want you to work hard in school so that you won't have to work in the factory when you grow up and you want to be a professional. And it was always the desire to improve your lot and if my children grew up, they grew up in a very affluent area and I would say to them, you know, many of your friends have parents who have successful businesses and they are going to be able to go into that business.
Additionally, a person affiliated with an SBDC in New York also identified with the entrepreneurial spirit he associated with Korean immigrant entrepreneurship. A white Jew as well, he told a similar story, with the exception that his parents were involved in small business ownership:
The entrepreneurial spirit is incredible in the immigrant community. My family didn't come over on the Mayflower and we did the same thing. My parents' generation, nobody went to college. They were all, they were all entrepreneurial … And the immigrant groups are across the board are pretty much the same way now.
According to these white Jewish respondents, Korean immigrants were similar to their ancestors in that their determination and work ethic is what explained their economic assimilation. Such a gesture is both a way to emphasize disadvantages that immigrants experience and minimize the role of racism in shaping social mobility. As Gallagher (2003: 146) explains, 'selectively recalling ethnic family history provides whites … the language, experiences, and metaphors to discuss past and present white ethnic victimization' and 'the off-the-boat and up-to-the-suburbs success story' gives whites 'a safe rhetorical space to champion a philosophy of color-blind universalism.' Overall, the stories expressed by the two white Jewish respondents are examples of how disadvantage theory and colorblind racism rhetorically inform each other. The two government officials could describe the struggles that their families went through but also deny the centrality of racism or how government institutions in which they held leadership roles contributed to economic assimilation or business development. Thus, rearticulating Koreans to be like 'white Jews' serves as a form of rhetorical incorporation which appeals 'to cultural differences without attention to persistent racial inequality in the country' (Pierre 2004: 145) .
Such cultural explanations demonstrate the rhetorical incorporation of Korean immigrants into a universal immigrant category. This was most noticeable with the depiction of Korean immigrants as 'pioneers' who are driven by the dreams of prosperity and social mobility and most importantly, possess the will to 'make it happen'. Previously, assimilation scholarship only considered whites as having the pioneering spirit. For example, the pro-eugenics economist Irving Fisher argued at the turn of the 20th century that a broad array of non-white ethnic and racial groups, including Chinese, shared a common 'lack of foresight … with respect to the future ' (in Cherry 1997: 20) . Noted sociologist Robert Park (1919: 129-30) concluded that, compared to other racial groups, the 'Anglo-Saxon' was a 'pioneer and frontiersman'. Related, East Asians were at one time considered by economists and labor unions as a 'servile' race that had negative characteristics associated with slaves rather than pioneers (R.G. .
That Koreans are now depicted as having the characteristics of pioneers suggests a significant modification in how they, and Asian Americans in general, are now racially understood. Emblematic of the 'glorification of ethnicity', Koreans are now 'said to be one ethnic group among others, with equal opportunities, like earlier groups of European immigrants, to work its way up the social ladder' (Pierre 2004: 145-6) . While the image of Asian American submissiveness persists, Koreans are nevertheless associated with an important figure in US history -the pioneer -and thus are becoming incorporated into the 'American dream' narrative that centralizes the white immigrant trajectory. Moreover, the pioneer is an important archetypical figure for champions of colorblind racism because it defends the racial status quo by suggesting that whites have accumulated their wealth because of a willingness to take risks. Additionally, the pioneer is depicted as oriented toward the future; risk-taking is therefore understood to be in the service of a larger vision of prosperity and success for future generations.
Related, the pioneer as future-oriented informs the modified image of the Asian American family. As an example of colorblind discourse, the Asian immigrant family is now celebrated as a cause of Asian American socioeconomic assimilation because of a willingness to sacrifice for future generations. For example, a White House commissioner remarked about Asian immigrants, 'You know, there's a strong sense of commitment, there's a strong sense of achieving something, not just for yourself but for your family and for your children and generations to come.' Thus, the Asian American family is now viewed as an important source of economic success. This sentiment is expressed in the 1966 US News & World Report article 'Success Story of One Minority Group in US ' (1971 [1966] : 6) in which the anonymous author describes the reliance of Chinese Americans on 'a tight network of family and clan loyalties' that permit the ethnic group to rely on each other as opposed to government programs. The article quotes the publisher of a Chinese language newspaper, Mrs Jean Ma as saying, 'If someone has trouble, usually it can be solved within the family. There is no need to bother someone else ' (1971 [1966] : 6). The perceptions of both the anonymous author and Mrs Ma are often applied to most Asian immigrant communities today as demonstrated in studies that emphasize the role of family and community networks in helping Asian immigrants and refugees overcome obstacles they experience (Zhou and Bankston 1996) .
Family and kin networks were often cited by respondents as a reason for relative Korean business success. For example, a business advisor at an SBDC told me he thought that Koreans 'are a close community. It's easier for people to find information … They have their own internal system in a way.' Another SBDC director drew from personal experiences to conclude: But one thing that I've noticed growing up here in LA is that when I grew up, the area I lived in was predominantly Hispanic and Asian. And there's a lot of what I call 'family networking' where you have families will support another family member who wants to start a business. They'll loan them money, they'll help them with different aspects for starting that business. So there's a lot of self-cultural support for helping each other nurture their business.
According to this respondent, Asians are culturally inclined to be generous with money and business information with co-ethnics. He continued, 'I think that's what benefits the Asian community more than others ... Less so with some of the other demographic populations ... You know, in fact, it's very rare that they can borrow money from family because usually ... people don't want to take that chance.' This respondent thus believed that it was Asian Americans' purported collectivity that gave them the competitive edge. This was something he also attributed to Latino/as, which, of course, is another group associated with immigrant origins: 'In the Asian community and in the Hispanic community … you know, they're very tight knit in terms of how they support each other … So there are little cultural pockets of why certain minorities prosper much more in business than others. ' The celebration of tight knit Korean families among respondents is another example of racial incorporation. Before the relaxation of exclusionary immigration policies against Asian immigrants, the formation of heterosexual nuclear families among Asian Americans was virtually impossible. Both Asian American women and men were considered sexually deviant; women were generally assumed to be prostitutes and men to be pimps and secretly lusting after white women. These images of Asian Americans informed restrictive immigration policies and miscegenation laws in the USA that prevented Asian Americans from legally marrying (Espiritu 1996; Koshy 2004; Luibheid 2002) . Relatedly, the image of immigrant 'clannishness', in which group association is for nefarious reasons, was once viewed as an impediment to assimilation (Bonacich 1973) . While the images of Asian American sexual deviance and clannishness still exist (Cheng and Espiritu 1989; Koshy 2004; Stephan et al. 1999) , the Asian American heterosexual nuclear and extended family is increasingly viewed as a facilitator of success. Today, clannishness is often described in more euphemistic terms such as 'tight knit' and 'collective'.
The image of Korean immigrants as having a 'collective' orientation was raised by several respondents. This image was integrally tied to how respondents viewed Asian 'cultures' and 'societies'. As such, collective orientation was not simply depicted as a reaction to disadvantage but was considered an inherent part of the Asian 'character' that Asian immigrants bring with them to the USA and then draw from during hard times. A member of the White House Commission expressed this sentiment:
If you go back to Asia, if you go back to most of those countries, it's basically economies built on small businesses. And I think it goes back to being self-reliant in that you look at the history, a lot of people that have immigrated over -again it's different reasons, it could be economically or political -but most people that immigrated to the US came to the US with the concept of the American dream and wanted to start something on their own and build on their own and I think that because AAPI cultures are built on that kind of fashionself-reliant, not asking for assistance, when assistance's needed you go to your family -I think that's how it's all started. And you find that most AAPI businesses in the US are very, very, you know they start out with those humble beginnings and they grow into great things. So I think a lot of it is cultural and I think that's, that's pretty much the bulk of it.
Embedded in this statement is the belief that 'AAPI cultures' prefer to rely on family members and co-ethnics rather than on 'outsiders', a conclusion shared by both academics (Chang 1999; Chang and Diaz-Veizades 1999; Min 1996) and other respondents. An SBA employee from Los Angeles remarked, 'I think what you've seen with the Asian community is the whole buy in of the family being part of the business in many cases, where you'll see people willing to make great sacrifices over time to make it work.' Inherent in these assessments is the belief that the relative success of Korean immigrants has been due to their self-sufficiency and ability to rely on co-ethnics, particularly their families.
In some cases, the image of Koreans as self-sufficient was coupled with the belief that they were still in need of resources because of their disadvantages. This coupling of selfsufficiency and disadvantage was cited as a reason for why Koreans deserved institutional support. A White House commissioner, for example, commented that Korean immigrants were 'self-sufficient, so we're giving them additional tools in order to succeed'. It was suggested that institutional support of Asian immigrants was a departure from how Asian immigrants normally mediate their disadvantages. This is because the image of Koreans as family-oriented has contributed to the myth that Asians do not 'rely on assistance'.
A popular self-image among Korean immigrants (H.C. Park 1999) , usage of this trope relies on empirical inaccuracies, as suggested by the fact that out of all racial minority groups, Asian Americans have, for the past decade, received the largest amount of loans from the SBA (US Census Bureau 2003). More dangerous is how the narrative about the Korean/Asian/immigrant family serves to demonize those groups who are in need of or seek state assistance for economic support including welfare, Medicaid, and minority certification. Despite the racial and economic diversity of its users, state assistance is associated with African Americans and their presumed exploitation of the public coffer (Roberts 1997) . Thus, the image of Koreans as family-oriented has particular consequences for how we explain blacks' socioeconomic outcomes and how black families, particularly black mothers, are blamed for intergenerational poverty (Pierre 2004; Ransby 2006; Roberts 1997) .
To be fair, several respondents, most noticeably those who grew up in the USA, drew attention to established Korean business communities. Many stressed that for more recent Korean immigrants, 'the fate of these late arrivals depends, to a large extent, on the kind of community created by their co-nationals' (Portes and Rumbaut 1996: 83) . However, while they accounted for what Portes and Rumbaut (1996: 83) describe as the 'contexts of reception', few considered the role of financial and government institutionsincluding the ones for which they worked and whose offices they sat in while they were interviewed -in shaping this process. For example, a vice president of a Korean bank located in Manhattan commented, 'Many Korean people own, uh, self business and there is very actually so many growing up small business … I think the data said Korean people own businesses, one hundred thousand businesses in New York/New Jersey area … in deli groceries.' An SBA loan officer explained, 'There are so many Koreans being involved in the retail business that that's an easy transition to come in, give them the relationships that they have here.' A Korean business owner volunteering with the Korean language SCORE in Queens explained, 'Most of the people already have small business. That's why they're learning from -all these people come in this country learn this business.' A business advisor for an SBDC in the same city concluded, 'Business breeds business ... if your cousin has a shoe store and you come and you work in his shoe store for 10 years, and you save up money, you now have a direct connection ... there's a lot of kind of internal growth in terms of within the community. ' Additionally, several respondents attempted to move 'beyond the bootstrap' by drawing attention to how immigration policies and changes in South Korea's economy influenced Korean small business patterns. As a business consultant at a Queens SBDC described, 'The change in immigration laws make a huge difference too and the immigration waves make a huge difference … that changes the educational and economic background of the folks that came here and what happens there.' An economic development officer for the SBA surmised, 'I think the Asian population that's coming in now is a little more sophisticated than the Asian population that was coming in 10 years ago, a little more savvy and a little more money then coming in.' An SBA loan officer for a Korean bank located in Manhattan explained, 'Many of them ... have accumulated enough money in Korea so that they could bring into the States and start their new life and by doing the new businesses here. ' It was suggested that immigrants were able to directly transfer their entrepreneurial experiences and networks to the USA. For example, an SBDC director in Los Angeles implied that being in business was part of what he described as Asians' 'cultural upbringing': 'If you look at the countries, the Asian countries, there's a lot of trade, there's a lot of entrepreneurial structures ... so it's a very culturally brought up way of life.' A director of another SBDC commented, 'Most of the immigrants were entrepreneurs in their own countries. So they're basically transferring the knowledge and starting out fresh here in the USA.' And a director of a third SBDC stressed that pre-migrant entrepreneurial experience was an 'advantage' for the entrepreneurs: 'So they have certain skills, they have relationships, and in many cases in particular I've seen through the Korean community, is that they might very well be importing or exporting with relatives back in Korea. Or in other Asian countries, so they become kind of like extensions of those businesses. ' As described by a few respondents, the ties to a home country were in and of themselves a form of capital. One respondent pointed out that ethnic ties and overseas networks are 'extremely important'. Echoing this point, an employee at the Los Angeles MBDC emphasized, along with wealth and education, the significance of what he referred to as the 'ethnic value chain':
What it is, is that if you look at different communities, they're able to essentially build on the work they've done in their homeland … And that's one of the things I've seen over and over. Koreans that are able to access the Korean manufacturing facilities and get products and services here really cheap. And then offer them here and, you know, make very good returns on that. If you look at the Korean community, once again, the most entrepreneurial of nationalities, anywhere, anytime. So those are the sort of things that might explain it.
While these respondents' discussion of established business communities, transnational ties, and networks may be taken as an attempt to move away from cultural arguments, their comments are nevertheless examples of colorblind discourse. This is because they still attribute Koreans' relative business success to their immigrant backgrounds in terms of the establishment of Korean business communities in the USA or what they are able to culturally 'bring' from other countries. The role of institutional processes and racial ideologies that inform immigration policies and how immigrant groups fare upon and after arrival was never mentioned (Nopper 2008a; Tyner 2006) . Also ignored was how immigration, development of manufacturing in South Korea, trade, and international financial transactions are all structured by geopolitical relationships between nationstates and the globalization of race (Hu-Dehart 1999; Light and Bonacich 1988; Ong et al. 1994; Parrenas and Siu 2007; Sexton 2008; Tyner 2006) . Instead, pre-migrant entrepreneurial experiences and transnational ties were simultaneously treated as general to the immigrant experience and specific expressions of Korean immigrant 'culture'.
Conclusion
This article focused on how the disadvantage thesis and colorblind racial ideology rhetorically inform one another. I examined how representatives of Korean banks and US government institutions explained the concentration of Korean immigrants in small business ownership. I found that most respondents attributed business patterns to disadvantages that Koreans faced as immigrants. In turn, Koreans' cultural orientation and ethnic resources were considered mitigating factors. According to respondents, cultural orientation and ethnic resources included Koreans' disposition and behaviors as well as pre-migrant entrepreneurial experiences and transnational networks. What all of these factors have in common is that they were considered to be specific to Koreans, Asians, and immigrants.
As shown, the focus on Korean group characteristics drew from and reproduced colorblind racial ideology. There were three dimensions of colorblind racism embedded in or at play in respondents' explanations. They included a failure to identify the role of institutions in shaping racial ideology and racial stratification, cultural racism, and the incorporation of 'safe' minorities (Bonilla-Silva 2003a , 2003b Kim 2000; Prashad 2000) . Embedded in respondents' explanations of Korean immigrant entrepreneurship, the three dimensions of colorblind racism were examples of what Pierre (2004: 143) describes as 'cultural narratives of ethnicity'. These narratives are frameworks that celebrate the cultural attributes of immigrants through a discourse of multiculturalism and equality 'without detailed attention to the forces that structure the unequal insertion of various "ethnics" in the USA racial hierarchy'. Whereas Koreans were once, as Asians, racialized as 'unassimilable' (R.G. Tyner 2006) , my study found that they were depicted as simultaneously ethnic and racial-specific as Korean and Asian and as part of a universal immigrant experience.
Taken as a whole, my research suggests that as an explanation for Korean immigrants' concentration in entrepreneurship, the disadvantage theory reinforces cultural tropes it was purported to replace. Although drawing attention to the difficulties that communities face in various sectors of the economy, the disadvantage theory ultimately focuses on group characteristics as the major determinant for mediating their disadvantages. As my study demonstrated, it is this emphasis on group characteristics that requires the deployment of colorblind racial ideology.
In closing, this study attempts to contribute to a growing and important body of scholarship that, in service of recognizing the continuing significance of white supremacy and anti-black racism, investigates the racial perceptions of non-black people of color among a broad spectrum of respondents (Gallagher 2003; Yancey 2004) . My findings simultaneously contribute to and broaden this area of inquiry by focusing on how institutional actors in immediate positions to provide important resources to the public interpret Korean immigrants' economic activities and the racial ideologies embedded in their explanations.
